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n   CONTENT THAT ENGAGES.
Florida Homebuyer Jacksonville is a real magazine, with intriguing, original content about 
building, buying and remodeling homes. Other magazines are filled with paid listings and a 
few press releases — nothing to keep the reader interested and coming back.
n   LONG SHELF LIFE.
The newspaper is out one day and in the recycling bin the next. Florida Homebuyer
Jacksonville is a glossy,  top-quality product comparable to the best consumer magazines on 
the newsstand. And it’s packed with information that buyers refer to over and over again.
n  ONLINE DATA THAT’S TIMELY.
Only Florida Homebuyer Jacksonville employs a team of data-gatherers to keep our website 
up to date. Builders don’t pay to have their homes and communities listed in our searchable 
database. If they did, we’d be doing our readers a disservice by selectively presenting
information.
n   WIDE, HIGH-PROFILE DISTRIBUTION.
If you have trouble finding other real-estate magazines, imagine how potential buyers feel. 
Only Florida Homebuyer Jacksonville is in every regional Publix supermarket, by far the most 
coveted distribution avenue in the publishing world. And that’s in addition to our distribution 
to real-estate offices and other avenues.
n  A PARTNERSHIP APPROACH.
We aren’t just advertising salespeople; we’re marketing experts who are plugged into the 
Northeast Florida building industry like nobody else. We know how to harness the power of 
editorial, advertorial, display advertising and online promotion to help you sell homes. We 
don’t offer cookie-cutter programs  — we offer smart, impactful, individualized campaigns 
that work. 

For all those reasons and more, Florida Homebuyer Jacksonville is the unquestioned,
unchallenged leader, acknowledged by both consumers and marketing pros as the
publication “where buying begins.”

GETTING
  SERIOUS.

As they’re preparing to make a move, people look to the most authoritative,
credible sources to make decisions. In Northeast Florida, that’s Florida Homebuyer Jacksonville.

THE HOMEBUYER DIFFERENCE:

LAUREL  AWARD-WINNER
BEST MAGAZINE FOR CONSUMERS

Here’s Where They Go When They’re 

9 Consecutive Years
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DISTRIBUTION
Florida Homebuyer Jacksonville is the only content-driven magazine in the region

whose purpose is strictly this: To help people build, buy and remodel homes.

90,000COPIES
ANNUALLY

PUBLIX SUPERMARKETS. Other real-estate magazines would love to be in Publix, but 
they can’t or won’t make the substantial investment required to reach readers in this high-
profile, high-powered venue. But Florida Homebuyer Jacksonville is right up front — and is 
the fastest-moving title in the store.

REAL ESTATE OFFICES. Realtors are a crucial part of the buying and selling equation. 
That’s why Florida Homebuyer Jacksonville is delivered, in person, to 150 top Northeast 
Florida real-estate offices. Most Realtors consider it their primary source for new-home 
information.

PLUS:

n  Mailed to Chamber of Commerce relocation inquiries.
n  Mailed to Internet relocation inquiries.
n  Delivered to relocation departments of major employers.
n  Delivered to hotels serving business travelers and relocators looking for permanent  

 housing.
n  Delivered to model centers in the region’s most desirable new-home communities.

NOW EVEN MORE REACH: 
Digital edition at Florida-Homebuyer.com is read by thousands of Realtors and potential buyers worldwide.
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A Real-Estate Magazine That’s Also A 

MAGAZINE.MAGAZINE.MAGAZINE.MAGAZINE.MAGAZINE.MAGAZINE.MAGAZINE.
REAL

Unlike other real-estate magazines, Florida Homebuyer Jacksonville doesn’t run filler.
It isn’t all ads and listings. It isn’t press releases disguised as stories. It’s a real magazine with real content, 

produced by the region’s best real-estate writers.

CONTENT KEEPS READERS 
COMING BACK.

FEBRUARY:
First-Time Buyers and Affordability

Remodelers Council Resource Guide

APRIL:
Kitchens and Baths

Annual Best of Jacksonville Real Estate
The Military Market

JUNE:
ASID Directory and Buyer’s Guide

Custom Builder Spotlight
Parade of Homes Winners 

AUGUST:
Outstanding Remodels, From Bathrooms to Whole-Houses

25 Most Beautiful Homes
First Coast School Guide

OCTOBER:
Here Come the Jaguars

Book of Builders

DECEMBER:
First Coast Remodeler Awards

Top Communities: Where to Buy in 2014

2013  Editorial Calendar
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PLUS THESE REGULAR  FEATURES:
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CLAY COuNty
Orange Park’s residential develop-

ment first gathered momentum in the 
early 1920s when Caleb Johnson, presi-
dent of the Colgate-Palmolive Company, 
built Villa Mira Rio, a $500,000 estate on 
the riverbank.

A scattering of gracefully aging resi-
dential showplaces still stand along River 
Road, while Johnson’s Mediterranean-
style mansion survives as Club Continen-
tal, a popular special-event destination.

Otherwise, Orange Park, the county’s 
largest city with about 10,000 residents, 
is a thoroughly modern place. Key sell-
ing points in the county include its highly 
rated school system, the presence of Naval 
Air Station Jacksonville and a plethora of 
retail and entertainment outlets, includ-
ing the Orange Park Mall, Orange Park 
Kennel Club for greyhound racing and 
the Thrasher-Horne Center for the Arts.

Green Cove Springs, population about 
6,000, is the county seat, while other 
municipalities include Keystone Heights 
and Penny Farms, founded by depart-
ment store pioneer J.C. Penny as an ex-
perimental farming village. Middleburg 
encompasses most of the county’s unin-
corporated area.

Much of Clay County still remains ru-
ral, with Gold Head Branch State Park, 
Kingsley Beach, Jennings Forest and 
Black Creek/Ravines Con-servation Area 
offering camping, hiking, fishing and 
hunting.

DUVAL COuNty 
ARLINGTON/
INTRACOASTAL WEST

Arlington is home to Jacksonville 
University and some of Northeast Flor-
ida’s most precious environmental and 
historical landmarks.It’s also a center 

hy has low-key Jacksonville emerged as perhaps Florida’s most de-
sirable relocation destination? First, water. Blessed with uncrowd-
ed beaches as well as the mighty St. Johns River and the Intracoastal 
Waterway, you can’t drive far without running into shimmering 
bodies of water. Second, natural beauty. Visit the Guana River Marsh 
Aquatic Preserve for sunsets over the marshes and estuaries of the 

Tolomato and Guana Rivers. Spend an afternoon exploring the Black Creek/Ravines 
Conservation Area. Head over to the Jacksonville Beach Pier and scan the horizon for 
a pod of Northern right whales. Third, livability. The Jacksonville area boasts most 
of the cultural and recreational perks found in glitzier (and more expensive) Florida 
cities. So, where should you buy a home? Let’s look at the choices.

W
The St. Johns 
River flows 
directly through 
downtown 
Jacksonville, 
bisecting the 
Northbank and 
the Southbank 
and providing 
spectacular 
views from both 
sides.

P A R A D I S E 
F O U N D

JAC K SO N V I L L E  N E I G H B O R H O O DS  
O F F E R  SO M E T H I N G  F O R  E V E RYO N E.
BY GLENN SHIRLEY

P A R A D I S E  F O U N D

AT A GLANCE
Land Area (Square miles)       601
Persons Per Square Mile (2000) 234.3
Population (2006 estimate)       178,899
Population Increase (2000-2006)       27.0%
College Graduates       20.1%
Commute (Mean time, minutes)       33.5
Income (Median household 2005)       $53,201

AT A GLANCE
Land Area (Square miles)       774
Persons Per Square Mile (2000) 1,006
Population (2006 estimate)       837,964
Population Increase (2000-2006)       7.6%
College Graduates       21.9%
Commute (Mean time, minutes)      25.2
Income (Median household 2005)       $41,736

P A R A D I S E  F O U N D

for commerce, encompassing Regency 
Square Mall and numerous shopping 
centers, restaurants and office build-
ings. Downtown is a short drive over the 
Mathews Bridge, and the Beaches are 20 
minutes away via Atlantic Boulevard.

Although much of Arlington was de-
veloped in the 1950s and ‘60s, its history 
goes back much further. French explorer 
Jean Ribault landed here in 1562, pre-
paring the way for a second French ex-
pedition and colony called La Caroline 
two years later. 

The Spanish later routed the French 
and captured Fort Caroline. Remains of 
the triangular fort and the meadow on 
which it stood were swallowed when the 
river was dredged. But in 1964 a replica 
was built, which stands today in the 680-
acre Fort Caroline National Memorial.

Much of Arlington’s growth is occur-
ring in the area informally known as In-
tracoastal West, where the Intracoastal 
Waterway marks the traditional dividing 
line between Jacksonville proper and its 
coastal communities.

THE BEACHES
Although tied to Jacksonville by 

geography, “The Beaches,” as locals re-
fer to the area, have steadfastly sought 
to maintain separate identities. Starting 
from the north, here’s a look at these 
once-remote cities settled by rugged pio-
neers, which still attract people seeking a 
casual, coastal lifestyle.

Unincorporated Mayport, at the 
mouth of the St. Johns, retains a gritty, 
rough-and-tumble charm and is home 
to commercial fishing and shrimping 
operations as well as the huge Mayport 

Naval Station.
Locals enjoy traveling to Mayport via 

ferryboats, which run between Mayport 
and Hecksher Drive at the southernmost 
tip of Fort George Island.

The main attractions: dining at rustic 
seafood eateries such as Singleton’s, a local 
landmark, buying fresh seafood just off the 
boat or going on deep-sea fishing excur-
sions. Gambling cruises also depart from 
Mayport daily.

In contrast to its working-class neighbor 
to the north, Atlantic Beach began as a 
lavish playground for the wealthy. In 1899, 
when his rail line was complete, Henry 
Flagler began to develop the area as a resort 
community, the centerpiece of which was 
the fabulous Continental Hotel. 

Today, Atlantic 
Beach’s tree-lined 
streets are primar-
ily residential, with 
funky old beach 
cottages alongside 
sprawling new mansions. Non-beach-
front residents can access the sand and 
surf from many well-placed, well-main-
tained dune crossings.

There’s also plenty of action in At-
lantic Beach. The Town Center area of 
Atlantic Boulevard between Third Street 
and the ocean, refurbished in the late 
1990s, boasts some of Northeast Flori-
da’s liveliest nightspots. 

Spunky Neptune Beach, smallest of 
the Beaches communities, was originally 
part of Jacksonville Beach. It was incor-
porated as a separate entity following a 
1931 “tax revolt” by residents who felt 
they were receiving short shrift on city 
services.

Neptune Beach’s most notable land-
mark is perhaps Pete’s Bar, a friendly 
hole-in-the-wall mentioned in the John 
Grisham bestseller, The Brethren. Pete’s, 
established in 1933, is the oldest con-
tinuously operating tavern in Northeast 
Florida. 

The largest, oldest and southernmost 
Beaches community is Jacksonville 
Beach, originally known as Ruby, named 
for the daughter of a pioneering family 
who settled the area in the 1880s.

But the community really started to 
grow when Beach Boulevard opened in  
1949, supplying a second, more souther-
ly route from Jacksonville to the coastal 
communities.

Left to right: 
Jacksonville 
Beach, sunset 
over the In-
tracoastal, the 
Jacksonville 
Riverwalk.
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P R I V A T E  S C H O O L S

Arlington Country DAy SChool 
K-12   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . (904) 762-0123      
BeACheS epiSCopAl SChool 
Pre-K-6   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .(904) 246-2466      
BiShop John J. SnyDer high SChool
9-12  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . (904) 771-1029        
BiShop Kenny high SChool 
9-12  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . (904) 398-7545    
the BolleS SChool
Pre-K-12  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .(904) 256-5030    
DepAul SChool
1-8  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . (904) 223-3391        
DiSCovery MonteSSori SChool    
Pre-K-5   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . (904) 247-4577       
epiSCopAl high SChool 
6-12  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . (904) 396-5751        
grACe epiSCopAl DAy SChool    
Pre-K-8   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . (904) 269-3718       

grACe lutherAn SChool
Pre-K3-8   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . (904) 928-9136        
henDriCKS DAy SChool    
Pre-K3-8   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .(904) 720-0398       
JACKSonville Country DAy SChool    
Pre-K3-6   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .(904) 641-6644        
MAnDArin ChriStiAn SChool    
K-12   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .(904) 268-8667   
proviDenCe SChool    
Pre-K-12  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . (904) 223-5270    
riverSiDe preSByteriAn DAy SChool    
Pre-K3-6   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . (904) 353-5511        
SAn JoSe CAtholiC SChool    
Pre-K-8   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . (904) 733-2313       
SAn JoSe epiSCopAl DAy SChool    
Pre-K3-6   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . (904) 733-0352        

SeACoASt ChriStiAn ACADeMy    
Pre-K2-12  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . (904) 725-5544        
St. JohnS ACADeMy    
Pre-K-12  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .(904) 824-9224       
St. JohnS Country DAy SChool    
Pre-K-12  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . (904) 264-9572
St. JohnS grAMMAr SChool    
Pre-K3-8   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . (904) 287-8760
St. MArK’S epiSCopAl DAy SChool    
Pre-K-6   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . (904) 388-2632   
St. pAul’S CAtholiC SChool    
Pre-K3-8   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . (904) 387-2841       
trinity ChriStiAn ACADeMy    
Pre-K3-12  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . (904) 786-5320    
univerSity ChriStiAn SChool    
Pre-K3-12  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . (904) 737-6330

Northeast Floridians interested in alternatives to public education for their children can choose from among an array of options . Listed here are a sam-
pling of private schools located within Florida Homebuyer Jacksonville’s coverage area . All welcome parental inquiries .Shown are school grades from elementary, middle and high schools in Clay, Duval Flagler, Nassau and St . Johns counties . School grades are based primarily 

upon Florida Comprehensive Achievement Test (FCAT) scores and year-over-year improvement . FCATs are administered in grades 3-11 in math, reading, 
science and writing . A “P” means the school grade is “Pending” until the non-FCAT-based components are available near the end of 2011

clay county elementary schools

duval county elementary schools

flagler county elementary schools

nassau county elementary schools

st. johns county elementary schools

School Grade

2011 2010

School Grade

2011 2010

School Grade

2011 2010

School Grade

2011 2010

School Grade

2011 2010

School Grade

2011 2010

st. johns county elementary schools

clay county middle schools

duval county middle schools

flagler county middle schools

nassau county middle schools

st. johns county middle schools

clay county high schools

duval county high schools

flagler county high schools

nassau county high schools

st. johns county high schools

P U B L I C  S C H O O L S

n   PUBLISHER’S PICK: BUILDER/DEVELOPER SPOTLIGHT.
Inside Northeast Florida’s top homebuilding companies, including executive 
profiles and product/community updates.

n   PUBLISHER’S PICK: COMMUNITY SPOTLIGHT.
What’s happening at Northeast Florida’s top new-home communities, 
including interviews and photography.

n   PUBLISHER’S PICK: FLOOPLAN SPOTLIGHT.
A look at an exciting new home design making its debut. 

n   NEIGHBORHOOD ROUNDUP. 
An insider’s tour of the region, from the Georgia line south to Flagler County.

n   PUBLIC AND PRIVATE SCHOOLS.
All the latest data on public schools as well as a private-school directory.

n   BUY NEW, BUY NOW.
Directories of the region’s finest new-home communities.

n   MOVE-IN-READY HOMES.
Directories of new homes available for occupancy right now.

NEW!

RETURNING!
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D U V A L  C O U N T Y

Asbury Plantation Map H2
3077 Plantation Ridge Drive, Green Cove Springs, FL 32043 
richmondamerican.com
Products/Prices: Single-family, high $100s-$300s
Schools/Grades: Lake Asbury (A); Lake Asbury (A); Clay (B)  
Builders: Richmond American Homes, (904) 291-6726
Notes: Minutes away from Orange Park and downtown Jacksonville; convenient to shopping.

Eagle Landing at OakLeaf Plantation Map G2
3973 Eagle Landing Parkway, Orange Park, FL 32065 
(904) 291-7200 • eaglelandingfl.com
Products/Prices: Single-family, $190s-$1,000,000+
Schools/Grades: OakLeaf Village (A); OakLeaf (A); OakLeaf (B) 
Amenities: Golf course, tennis courts, pool, health/fitness center, clubhouse 
Builders: CornerStone Homes; David Weekley Homes; Drees Homes; J. A. Long; Lennar; Poimboeuf Homes; Provi-
dence Homes; Richmond American Homes; Sid Higginbotham Builder; Standard Pacific Homes
Notes: 18-hole championship golf course, community green with a lake and docks, neighborhood aquatic center, 
tennis complex, Kid’s Club and full gym.

Forest Hammock Map G2
OakLeaf Plantation Blvd. & Plantation Oaks Blvd., Orange Park, FL 32065
Products/Prices: Single-family, high $100s
Schools/Grades: OakLeaf Village (A); OakLeaf (A); OakLeaf (B)
Amenities: Golf course, tennis courts, pool, health/fitness center
Builders: Drees Homes, (904) 291-4040; Mattamy Homes, (904) 375-0070; Richmond American Homes, 
(904) 375-9261
Notes: Located within OakLeaf Plantation master-planned community; family-focused retreat on site; zoned for  
excellent schools; golf course nearby; planned amenities including two Village Centers and a public library.

 COMMUNITY MAP PRODUCT PRICE SCHOOL/GRADE BUILDERS

BUY NEW... BUY NOW
YO U R  C O M P R E H E N S I V E  G U I D E  T O  

C O M M U N I T I E S  A N D  M O V E - I N - R E A DY  H O M E S

On the following pages are listings of major Northeast Florida new-home communities, 
divided by county and then by sub-markets within counties. Also shown within the community 
listings are designated public schools and current State of Florida school grades. Private 
school listings can be found on page 52. Following the community listings are move-in-ready 
homes within those communities. Prices and availability of move-in-ready homes are subject 
to change, so please call before going to see a specific home.

C L A Y  C O U N T Y

D U V A L  C O U N T Y
 

Pine Eagle Estates Map G2
440 Pine Eagle Drive, Orange Park, FL 32003
richmondamerican.com
Products/Prices: Single-family, high $100s-mid-$200s
Schools/Grades: Paterson (A); Green Cove Springs (A); Fleming Island (A)
Amenities: Gated
Builders: Richmond American Homes, (904) 278-2528
Notes: Near golf, shopping and dining; located on the peninsula of Fleming Island; gated community has only 37 
homesites and residents pay no CDD fees.

Pine Ridge Map G2
Tynes Boulevard to Pine Ridge Parkway, Middleburg, FL 32068
richmondamerican.com
Products/Prices: Single-family, $130s-$200s
Schools/Grades: Tynes (A), J.L. Wilkinson (B), Oakleaf (B)
Amenities: Pool, clubhouse, health/fitness center
Builders: Dream Finders Homes, (904) 406-5026; KB Homes, (904) 683-8690; Richmond American Homes, 
(904) 282-3005
Notes: New Craftsman-themed amenity center features a clubhouse, fitness center, outdoor gathering area with stone 
fireplace, outdoor kitchen, resort-style pool with a slide and much more. 

Rolling Hills Map H2
3312 Bradley Creek Parkway, FL 32043 
(904) 284-3100
rollinghillsfl.com
Products/Prices: Single-family, $150s-$320s
Schools/Grades: Lake Asbury (A); Lake Asbury (A); Clay (B) 
Amenities: Tennis courts, pool, health/fitness center, clubhouse
Builders: CornerStone Homes; David Weekley Homes; D.R. Horton Homes; Kingsouth Construction; Richmond 
American Homes; Ryland Homes; Sid Higginbotham Builder
Notes: Master-planned community with parks, playgrounds and pools; close to excellent schools.

Highland Glen Map F6
13379 Highland Glen Way, Jacksonville, FL 32224 
icihomes.com
Products/Prices: Single-family, low $300s-mid-$600s
Schools/Grades: Chets Creek (A); Kernan (B); Atlantic Coast (C)   
Amenities: Pool, health/fitness center, gated
Builders: ICI Homes, (904) 223-4637  
Notes: Features English/Scottish architectural details and landscaping appointments; a fully amenitized community 
located minutes from downtown Jacksonville, the Southside employment and entertainment corridor and the Beaches.

 COMMUNITY MAP PRODUCT PRICE SCHOOL/GRADE BUILDERS

C L A Y  C O U N T Y

INTRACOASTAL WEST
D U V A L  C O U N T Y

Palermo
3835 Valverde Circle, Jacksonville, FL 32224 
icihomes.com

Amenities: Pool, health/fitness center, gated

F6 Single-family From the low $300s ICI Homes, (904) 563-3567Chets Creek (A)  
Kernan (B) 
Atlantic Coast (C)
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New school, lower prices bolster the region’s most beautiful luxury community.

COMMU
NITY

PROFILE

hen Palencia debuted in 2002, it was envisioned 
as an amenity-packed enclave for the affluent, occu-
pying one of the most beautiful tracts of land in all 
of Northeast Florida. A decade later, that description 
could still apply — but home prices in this award-
winning, master-planned community are now far 
more down to earth.

The real-estate downturn — and the resulting de-
cline in land costs — means that buyers can snap up brand-new, ultra-luxuri-
ous estate homes at prices ranging from a third to a half of what similar homes 
would have fetched during the boom.

“New construction is back,” says Naomi Lumley, director of sales at Palen-
cia, now home to about 1,100 families. “These days, a builder can offer a 
state-of-the-art new home for the price of a foreclosure or a short sale.” Trou-
bled assets might appear to be bargains, but often come with costly problems 
that most buyers don’t anticipate.

Lumley notes that there are homes in Palencia that originally sold for $5 
million. The top end nowadays, she says, is in the $3 million range, although 
there are beautiful homes available for around $300,000. 

W

pALENCIA

Palencia is highlighted by a 40-acre Village Center and 
33,000-square-foot clubhouse. The newest attraction 

is a state-of-the-art elementary school (inset). 

FLORIDA THE WAY YOU  IMAGINED
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DISPLAY ADVERTISING

  4-color        6x      4x 1x

  Full page    $ 2,640   $3,300 $3,960
  2/3 page       2,115   2,645 3,175
  1/2 page       1,715   2,145 2,575
  1/3 page       1,185   1,485 1,780

       
         CLOSEUPS
  The clout of advertising, the credibility of editorial.
    6x     4x   1x
 2-page spread               $4,810               $5,535               $6,015

   MILITARY MAP GUIDE TO NEW HOMES
           Used exclusively by Northeast Florida’s military installations.

       2-issue buy: $275 per month for 12 months

SPECIFICATIONS
Electronic File Specifications

Acceptable file formats. Florida Homebuyer Jacksonville is published electronically. Supply press-optimized PDF files saved at 300 
dpi and as CMYK, with all fonts embedded. Documents must be created 100% to size. Compressed files are not recommended. Also 
accepted are high-res QuarkXpress, InDesign, PhotoShop or Illustrator files with all supporting electronic files and typefaces (both 
screen and printer fonts); text converted to outlines. Supply scans to desired size, no less than 300 dpi and CMYK. (RGB and Indexed 
Color not supported.) Files saved in EPS or TIFF format; line art supplied at minimum of 800 dpi. Use Type 1 Postscript fonts only, 
preferably Adobe.

Printing. High-gloss, coated enamel stock, heatset web offset press, perfect bound.
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Laterra Links
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T nside St. Johns County’s beautiful World Golf 
Village is Laterra Links, a neighborhood where 
buyers can enjoy the features and the square 
footage of a single-family home without lawn 
care and other maintenance hassles. 

Each private two-story building encompasses 
four coach homes — two upstairs and two downstairs 
— each with its own two-car garage, screened lanai 
and views of either lakes or the golf course. Upstairs 
units have private elevators.

In addition to all the community amenities of 
World Golf Village, Laterra Links offers a variety of 
private neighborhood options, too. The Laterra Links 
amenity center is designed to entertain residents and 
their guests. It includes a resort-style swimming 
pool, hot tub and two clubhouses linked by a beauti-
ful veranda. The clubhouses feature a great room, full 
kitchen, game room, fully equipped fitness center and 
separate locker rooms.

World Golf Village, one of the nation’s finest golf-
oriented communities, is home to two world-class 
courses. The King & Bear is the only design collabora-
tion between Arnold Palmer and Jack Nicklaus, while 
the Slammer & Squire is designed by Bobby Weed 
with player consultants Sam Snead and Gene Sarazen.

At the entrance to World Golf Village is the World 
Golf Hall of Fame and IMAX Theater, where you can en-
joy golf exhibits and films. There’s also a 132-yard island 
challenge hole, an 18-hole real grass putting course and 
first-class instruction at the PGA Tour Golf Academy.

Just steps from Laterra Links is Spa Laterra, where 
you can indulge yourself with a massage in one of three 
outdoor floating cabanas or surprise your partner 

with a special afternoon in the 
Couple’s Treatment Room.

The spa also offers special 
“diva packages,” which offer a 
unique combination of treatments that will transform 
your body and spirit. In addition to massages, services 
include a variety of  scrubs, aromatherapy, body wraps, 
skin care, facials and complete salon services. The staff 
is highly trained and your privacy is assured.

A popular model at Laterra Links is the Pinehurst, 
a first-floor home with 2,160 square feet encompass-
ing two bedrooms, two bathrooms and a large flex-
space room that can serve as a dining room, office or 
den. It’s priced at $380,000.

All homes have generous 10-foot ceilings, while 
vaulted ceilings enhance the second-floor. The ex-
pansive floorplans, ranging in size from 2,160 to 2,783 
square feet, feature separate living rooms and dens, 
designer 18-inch ceramic tile flooring and master suites 
with sitting areas highlighted by 10-foot bay windows. 

The kitchens will inspire the most reluctant cooks 
with granite countertops, superior cabinetry, island 
workstations and sunny breakfast nooks.

Homes by Deltona, developer of Laterra Links, is a 
subsidiary of the Deltona Corporation. Since 1962, the 
company has created more than a dozen communities 
and sold more than 200,000 homes. 

While building neighborhoods and beautiful homes, 
Deltona Corporation also built something even more im-
portant — a solid reputation as one of the most respected 
names in Florida master-planned communities. 

I
WORLD GOLF VILLAGE NEIGHBORHOOD OFFERS 
A LUXURIOUS, NO-MAINTENANCE LIFESTYLE.

CALL (904) 940-5388 OR 
VISIT HOMESBYDELTONA.COM

Enjoy luxuri-
ous, hassle-free 
living in one 
of amenity-
rich World 
Golf Village’s 
most desirable 
neighborhoods.

Ad Size   Width (in.) Height (in.)

1/2 Horizontal:  6.875  4.687

1/4 Square  3.315  4.687

Ad Size   Width (in.) Height (in.)

Full page:
Trim    8.125   10.75
Bleed   8.375   11.00
Live area   7.500   10.25

Ask about our full year print, online and advertorial programs and save!




